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New Logo A Collection Of Corporate Identities:
  New Logo Chen Ci Liang,2004 A must have complement to the first edition New Logo Two is devoted to a totally different
series of categories that include computers industry management which covers public relations marketing consulting and
more enterprise image hi technology architecture transportation correspondence education which covers educational
organizations schools and training centers sports which covers athletic teams sports products and more culture media which
covers television movies magazines record labels and more public services and charity and commonwealth   Corporate
and Organizational Identities Bertrand Moingeon,Guillaume Soenen,2002-07-18 Using a five facet framework this book
furthers understanding about collective identities by bringing together contributions from various management disciplines
  Masters of Design: Logos & Identity Sean Adams,2008-09-01 Masters of Design Logos and Identity profiles twenty well
known designers who are recognized for the particular areas of design in which they re profiled in the Masters series The
profiles are not only inspirational but they provide real world advice and support designers can use in their projects Through
real world examples and illustrations the authors present the work of the 20 legends focusing on the subject of identity and
logos This ranges from simple mark making to full scale programs applied to multiple mediums The book also includes a
gallery of marks sidebars on heroes and inspirations and diagrams to explain concepts or processes The designers included
will have a wide age range type of work in house agencies small business large firm domestic and international designers
Each profile is about 2 000 words and includes 10 15 projects with captions that detail the specifics We include current
projects as well as the projects that put these people on the map   Graphic Design, Referenced Armin Vit,Bryony Gomez
Palacio,2009-07-01 Graphic Design Referenced is a visual and informational guide to the most commonly referenced terms
historical moments landmark projects and influential practitioners in the field of graphic design With more than 2 000 design
projects illustrating more than 400 entries it provides an intense overview of the varied elements that make up the graphic
design profession through a unique set of chapters principles defines the very basic foundation of what constitutes graphic
design to establish the language terms and concepts that govern what we do and how we do it covering layout typography
and printing terms knowledge explores the most influential sources through which we learn about graphic design from the
educational institutions we attend to the magazines and books we read representatives gathers the designers who over the
years have proven the most prominent or have steered the course of graphic design in one way or another and practice
highlights some of the most iconic work produced that not only serve as examples of best practices but also illustrate its
potential lasting legacy Graphic Design Referenced serves as a comprehensive source of information and inspiration by
documenting and chronicling the scope of contemporary graphic design stemming from the middle of the twentieth century
to today   Corporate Designing Religion Graham Wiseman,2023-10-18 Design professionalism interwoven with strategic
marketing skills and advances in the technologies of digital communication are changing the interface and conceivably the



future image of religious institutions How and to what extent does corporate design influence the identity of religious
institutions in the digital era Six denominational case studies including multifaith in Europe were investigated The
concluding hypotheses outline principal response indicators supplemented by a Religious Branding Compass to assist in
identifying the religious institutions visual identity projections   Building Corporate Identity, Image and Reputation
in the Digital Era T C Melewar,Charles Dennis,Pantea Foroudi,2021-07-29 Brands corporate products service today are
collectively defined by their customers deriving from personal experiences and word of mouth This book acts as a forum for
examining current and future trends in corporate branding identity image and reputation Recognising the complexity and
plurality at the heart of the corporate branding discipline this book fills a gap in the literature by posing a number of original
research questions on the intrinsic nature of corporate branding ideas from corporate external and organisation internal
identity perspectives as they relate to brand management corporate reputation marketing communications social media
smart technology experiential and sensory marketing It incorporates current thinking and developments by both
multidisciplinary academics and practitioners combining a comprehensive theoretical foundation with practical insights The
text will serve as an important resource for the marketing identity and brand practitioners requiring more than anecdotal
evidence on the structure and operation of stakeholders communication in different geographical areas It determines current
practices and researches in diverse areas regions and commercial and non commercial sectors across the world The book
provides scholars researchers and postgraduate students in business and marketing with a comprehensive treatment of the
nature of relationships between companies brands and stakeholders in different areas and regions of the world
  Expanding a Digital Content Management System Magan Arthur,2013-10-08 The ultimate guide for the advanced
user who is tasked with building an enterprise strategy and implementation plan for digital content management   Brand
Management Tilde Heding,Charlotte F. Knudtzen,Mogens Bjerre,2008-12-19 For over two decades it has been argued that
the brand is an important value creator and should therefore be a top management priority However the definition of what a
brand is remains elusive This comprehensive textbook presents the reader with an exhaustive analysis of the scientific and
paradigmatic approaches to the nature of brand as it has developed over the last twenty years Taking a multi disciplinary
approach and offering an exhaustive analysis of brand research literature it delivers a thorough understanding of the
managerial implications of these different approaches to the management of the brand Brand Mangement Research Theory
and Practice fills a gap in the market providing an understanding of how the nature of brand and the idea of the consumer
differ in these approaches and offers in depth insight into the opening question of almost every brand management course
What is a brand   Fashion Communication Teresa Sádaba,Nadzeya Kalbaska,Francesca Cominelli,Lorenzo
Cantoni,Marta Torregrosa Puig,2021-09-20 These conference proceedings are the output of one of the first academic events
of its nature happening globally targeting fashion from a communication sciences perspective including in a broad sense



cultural heritage studies and marketing The chapters present theoretical and empirical interdisciplinary work on how various
communication practices impact the fashion industry and on societal fashion related practices and values The special focus of
this volume is how digital transformation is changing the field and its utility to practitioners Using these academic insights
practitioners can understand the core causes and reasons for trends and developments in the field of fashion communication
and marketing   Corporate Cultural Responsibility Michael Bzdak,2022-05-22 Is corporate investing in the arts and culture
within communities good business Written by an expert on the topic who ran the Corporate Art Program at Johnson Johnson
the book sets out the case for business patronage of the arts and culture and demonstrates how to build an effective program
for businesses to follow As companies seek new ways to add value to society this book places business support of the arts in a
corporate social responsibility context and offers a new concept Corporate Cultural Responsibility It discusses the issues
underlying business support of the arts and explores new avenues of collaboration and value creation The framework
presented in the book serves as a guide for identifying the key attributes and projected impact of successful and sustainable
models Unlike other books centered on the relationship of art and commerce this book looks at the broader and global
implications of Corporate Cultural Responsibility It also usefully sets the discussion about the role of philanthropy and
corporate social responsibility and the arts within an historical timeframe As the first book to link culture to community
responsibility the book will be of particular relevance to corporate art advisors and auction houses as well as students of arts
management and corporate social responsibility at advanced undergraduate and postgraduate levels   NoAH Nihon
Kurieitāzu Kyōkai,1992   American Trademark Designs Barbara Baer Capitman,2012-06-14 Arranged by category these
732 black and white American trademarks and symbols represent a variety of fields including entertainment education real
estate insurance food and beverages retail transportation utilities and industry Captions   Services Marketing C.
Bhattacharya,2009 While most books on marketing and services are readable very few take the student s viewpoint and set
out to answer the question Is it understandable in the affirmative This book and its pedagogy has been designed precisely
with this in mind v Design The book has a consistency of design that is innovative with aesthetic appeals v Opening and
Closing Cases Every chapter begins and ends with a case The cases introduce the primary theme and issues discussed in the
chapter and closes with analytical tasks for the students The cases are original pertaining to Indian situations companies and
protagonists helping the Indian students to connect v Objectives Every chapter has clear learning expectations get a glimpse
of the chapter context and their respective importance v End of chapter Questions The questions are many and have been
designed carefully to enhance learning for the students There are elements of research project work and academic exercises
in them v Illustrations The book is generous with pleasing and informative charts tables and diagrams v Glossary The
Appendix at the end of the book contains a glossary of services and marketing terminologies v Marketing models In addition
to the text the appendix also contains major marketing models mentioned in the text which are frequently used by the



marketers v How to do cases The Appendix also contains an useful section for all students a template for case discussion and
analysis There are four parts in the book Part I takes an overview look at the major differences between services and goods
and their characteristics classifications and different models It methodically analyses the section on the local domestic and
international conditions and environment factors that have affected services It also examines the importance of Relationship
Marketing in services Part II examines in depth the marketing of services It looks sweepingly and with depth at marketing
planning and strategy service buying behaviour knowledge management and marketing research in services and the seven
marketing mix variables for services Part III is about the assessment of service delivery and customer relationship
management Part IV deals exclusively with comprehensive service cases The cases are in addition to the opening and closing
cases The book lucidly explains the basic concepts of services and marketing and fills a long standing need of the students for
a book on both services and marketing   Mixing Messages Ellen Lupton,1996-09 This comprehensive overview of recent
American graphic design draws examples from avant garde and mainstream typefaces expression of corporate identity
through logos society s image of the design profession and publications from underground fanzines to multimedia projects
  Strategy and Management of Industrial Brands Philippe Malaval,2012-12-06 Strategy and Management of Industrial
Brands is the first book devoted to business to business products and services Looking at numerous companies this book
defines two brand objectives that are specific to the industrial and service sectors and which must be added to the traditional
functions of branding the minimization of risk as perceived by buyers and the facilitation of the customer company s
performance by the supplier brand Different ways of classifying brands are suggested providing a better understanding of
brand strategies adopted by business to business companies as well as new concepts such as brand printability visibility and
purchaseability Five major brand categories are dealt with in separate chapters entering goods brands intermediary
equipment goods brands equipment goods brands business to business service brands and industrial distributor brands From
a practical point of view the aim of the book is to address the main concerns of managers How to create and protect brands
What type of visual identity is appropriate How to manage international brands An analysis of 1 500 industrial brands as well
as 40 case studies are included in this book These brands are used in both the industrial automotive building aeronautics IT
etc and consumer sectors clothing electronics food packaging telecommunications etc This book has been written for
professors and students of universities and business schools as well as managers and people working in industry or the
service sector   Corporate marketing: insights and integration drawn from corporate branding corporate identity corporate
communication and visual identification ,2006   Joël Desgrippes and Marc Gobé on the Emotional Brand Experience
Anne Hellman, Marc Gobé, Joël Desgrippes,2007   Asia's Star Brands Paul Temporal,2012-11-28 ASIA S STAR BRANDS
Asian brands have come of age and no longer can be seen as also rans to their Western competitors The problem is very little
has been know about them Paul Temporal s book fills this gap with a series of practical brand biographies which chart both



the growing pains and the growth potential of the new contenders from the East It s vital reading for anyone committed to
doing business in Asia Miles Young Chairman Ogilvy Mather Asia Pacific China and Japan as well as India and the Emirates
suggest remarkable achievements by local companies in the field of branding and brands Such a revolution shall impact not
only the regional markets but also the world economy and non Asian firms Paul Temporal s book provides spectacular
business cases and broader key lessons it should become a major reference for any practitioner and scholar whether Asian or
not I rank it in my short list of relevant texts about competition and success in the coming years Professor Jean Claude
Thoenig INSEAD A well managed brand is the lifeline of any successful company this helpful book explains how Asian
companies have built their brands to create sustainable competitive advantage Using up to date Asian case studies it will
help readers have a better understanding of the creation management and evolution of brands Professor John Quelch
Harvard Business School It is often said that the 21st Century is Asia s It is very encouraging to see many Asian brands
succeeding as wonderfully showcased by Paul Temporal both regionally and globally Branding is investment for the future
  LogoLounge 2 Bill Gardener,Catharine Fishel,2006-11-01 Features 2 000 logos and provides fresh inspiration to anyone
looking to direct the design of their own identity A searchable database of more than 36 000 logos by keyword is available by
subscription on the popular website www logolounge com launched in 2002 by author Bill Gardner If you don t have a
subscription but would still like to see the best logos on the site created by top designers who often maintain low profiles
then the new paperback edition of LogoLounge 2 is for you Recent noteworthy projects that are claiming the public spotlight
are profiled in this book It covers identities created for various industries such as airlines networks dot coms banks and
fashion as well as lesser known boutique projects in which the designer s name is larger than the client s The first portion of
the book profiles ten top designers and spotlights their biggest newest campaigns A handful of their smaller projects are also
featured including some that have never before been seen The second half of the book contains almost 2 000 logos organized
by logo design typography people mythology nature sports etc   Designing the Brand Identity in Retail Spaces Martin M.
Pegler,2015-02-12 Overzicht in woord en beeld dat laat zien hoe architecten en winkelontwerpers 47 gerenommerde merken
van over de hele wereld in de winkel tentoon stellen



Eventually, you will agreed discover a other experience and deed by spending more cash. nevertheless when? do you
understand that you require to get those every needs behind having significantly cash? Why dont you try to acquire
something basic in the beginning? Thats something that will lead you to understand even more in this area the globe,
experience, some places, taking into consideration history, amusement, and a lot more?

It is your certainly own get older to sham reviewing habit. among guides you could enjoy now is New Logo A Collection Of
Corporate Identities below.
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New Logo A Collection Of Corporate Identities Introduction
In todays digital age, the availability of New Logo A Collection Of Corporate Identities books and manuals for download has
revolutionized the way we access information. Gone are the days of physically flipping through pages and carrying heavy
textbooks or manuals. With just a few clicks, we can now access a wealth of knowledge from the comfort of our own homes or
on the go. This article will explore the advantages of New Logo A Collection Of Corporate Identities books and manuals for
download, along with some popular platforms that offer these resources. One of the significant advantages of New Logo A
Collection Of Corporate Identities books and manuals for download is the cost-saving aspect. Traditional books and manuals
can be costly, especially if you need to purchase several of them for educational or professional purposes. By accessing New
Logo A Collection Of Corporate Identities versions, you eliminate the need to spend money on physical copies. This not only
saves you money but also reduces the environmental impact associated with book production and transportation.
Furthermore, New Logo A Collection Of Corporate Identities books and manuals for download are incredibly convenient.
With just a computer or smartphone and an internet connection, you can access a vast library of resources on any subject
imaginable. Whether youre a student looking for textbooks, a professional seeking industry-specific manuals, or someone
interested in self-improvement, these digital resources provide an efficient and accessible means of acquiring knowledge.
Moreover, PDF books and manuals offer a range of benefits compared to other digital formats. PDF files are designed to
retain their formatting regardless of the device used to open them. This ensures that the content appears exactly as intended
by the author, with no loss of formatting or missing graphics. Additionally, PDF files can be easily annotated, bookmarked,
and searched for specific terms, making them highly practical for studying or referencing. When it comes to accessing New
Logo A Collection Of Corporate Identities books and manuals, several platforms offer an extensive collection of resources.
One such platform is Project Gutenberg, a nonprofit organization that provides over 60,000 free eBooks. These books are
primarily in the public domain, meaning they can be freely distributed and downloaded. Project Gutenberg offers a wide
range of classic literature, making it an excellent resource for literature enthusiasts. Another popular platform for New Logo
A Collection Of Corporate Identities books and manuals is Open Library. Open Library is an initiative of the Internet Archive,
a non-profit organization dedicated to digitizing cultural artifacts and making them accessible to the public. Open Library
hosts millions of books, including both public domain works and contemporary titles. It also allows users to borrow digital
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copies of certain books for a limited period, similar to a library lending system. Additionally, many universities and
educational institutions have their own digital libraries that provide free access to PDF books and manuals. These libraries
often offer academic texts, research papers, and technical manuals, making them invaluable resources for students and
researchers. Some notable examples include MIT OpenCourseWare, which offers free access to course materials from the
Massachusetts Institute of Technology, and the Digital Public Library of America, which provides a vast collection of digitized
books and historical documents. In conclusion, New Logo A Collection Of Corporate Identities books and manuals for
download have transformed the way we access information. They provide a cost-effective and convenient means of acquiring
knowledge, offering the ability to access a vast library of resources at our fingertips. With platforms like Project Gutenberg,
Open Library, and various digital libraries offered by educational institutions, we have access to an ever-expanding collection
of books and manuals. Whether for educational, professional, or personal purposes, these digital resources serve as valuable
tools for continuous learning and self-improvement. So why not take advantage of the vast world of New Logo A Collection Of
Corporate Identities books and manuals for download and embark on your journey of knowledge?

FAQs About New Logo A Collection Of Corporate Identities Books

Where can I buy New Logo A Collection Of Corporate Identities books? Bookstores: Physical bookstores like Barnes &1.
Noble, Waterstones, and independent local stores. Online Retailers: Amazon, Book Depository, and various online
bookstores offer a wide range of books in physical and digital formats.
What are the different book formats available? Hardcover: Sturdy and durable, usually more expensive. Paperback:2.
Cheaper, lighter, and more portable than hardcovers. E-books: Digital books available for e-readers like Kindle or
software like Apple Books, Kindle, and Google Play Books.
How do I choose a New Logo A Collection Of Corporate Identities book to read? Genres: Consider the genre you enjoy3.
(fiction, non-fiction, mystery, sci-fi, etc.). Recommendations: Ask friends, join book clubs, or explore online reviews and
recommendations. Author: If you like a particular author, you might enjoy more of their work.
How do I take care of New Logo A Collection Of Corporate Identities books? Storage: Keep them away from direct4.
sunlight and in a dry environment. Handling: Avoid folding pages, use bookmarks, and handle them with clean hands.
Cleaning: Gently dust the covers and pages occasionally.
Can I borrow books without buying them? Public Libraries: Local libraries offer a wide range of books for borrowing.5.
Book Swaps: Community book exchanges or online platforms where people exchange books.
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How can I track my reading progress or manage my book collection? Book Tracking Apps: Goodreads, LibraryThing,6.
and Book Catalogue are popular apps for tracking your reading progress and managing book collections. Spreadsheets:
You can create your own spreadsheet to track books read, ratings, and other details.
What are New Logo A Collection Of Corporate Identities audiobooks, and where can I find them? Audiobooks: Audio7.
recordings of books, perfect for listening while commuting or multitasking. Platforms: Audible, LibriVox, and Google
Play Books offer a wide selection of audiobooks.
How do I support authors or the book industry? Buy Books: Purchase books from authors or independent bookstores.8.
Reviews: Leave reviews on platforms like Goodreads or Amazon. Promotion: Share your favorite books on social media
or recommend them to friends.
Are there book clubs or reading communities I can join? Local Clubs: Check for local book clubs in libraries or9.
community centers. Online Communities: Platforms like Goodreads have virtual book clubs and discussion groups.
Can I read New Logo A Collection Of Corporate Identities books for free? Public Domain Books: Many classic books are10.
available for free as theyre in the public domain. Free E-books: Some websites offer free e-books legally, like Project
Gutenberg or Open Library.
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The Depression Cure: The 6-Step Program to Beat ... The Depression Cure: The 6-Step Program to Beat Depression without
Drugs [Stephen S. Ilardi] on Amazon.com. *FREE* shipping on qualifying offers. SAMHSA's National Helpline Jun 9, 2023 —
Created for family members of people with alcohol abuse or drug abuse problems. Answers questions about substance abuse,
its symptoms, different ... The Depression Cure by Stephen S. Ilardi, PhD Based on the highly effective, proven Therapeutic
Lifestyle Change (TLC) program: a practical plan for natural ways to treat depression — without medication. Therapeutic
Lifestyle Change (TLC): TLC Home Our research has demonstrated that TLC is an effective treatment for depression, with
over 70% of patients experiencing a favorable response, as measured by ... The Depression Cure: The 6-Step Program to Beat
... Stephen Ilardi received his Ph.D. in clinical psychology from Duke University, and has spent the past two decades as an
active researcher, university professor, ... The Depression Cure: The 6-Step Program to Beat ... Stephen Ilardi sheds light on
our current predicament and reminds us that our bodies were never designed for the sleep-deprived, poorly nourished,
frenzied pace ... Review of The depression cure: The 6-step program to ... by D Webster · 2010 — Reviews the book, The
Depression Cure: The 6-Step Program to Beat Depression without Drugs by Stephen S. Ilardi (see record 2009-04238-000).
The 6-Step Program to Beat Depression without Drugs The Depression Cure: The 6-Step Program to Beat Depression without
Drugs - Kindle edition by Ilardi, Stephen S.. Download it once and read it on your Kindle ... How to beat depression – without
drugs | Health & wellbeing Jul 19, 2010 — Dr Steve Ilardi is slim and enthusiastic, with intense eyes. The clinical
psychologist is 4,400 miles away, in Kansas, and we are chatting ... 6 Steps to Beating Depression Many people struggling
with depression feel stuck, unsure of what to do or how to move forward. Counseling, medication, and mental health
programs are not. Audi 100 A6 Official Factory Repair Manual ... Feb 7, 1997 — Search - Audi 100, A6 : Official Factory
Repair Manual 1992-1997:Including S4, S6, Quattro and Wagon Models (3 volume set) ; Pages: 3,854 Audi 100, A6 : Repair
Manual 1992-1997: ... Audi 100, A6 : Repair Manual 1992-1997:Including S4, S6, Quattro and Wagon Models (3 volume set)
by Audi Of America - ISBN 10: 0837603749 - ISBN 13: ... Audi Repair Manual: 100, A6: 1992-1997 Softcover, 8 3/8 in. x 11
in. Three volume set totaling 3,854 pages 3,236 illustrations and diagrams 1,228 electrical wiring diagrams. Audi Part No.
LPV 800 702 Audi 100, A6 : Repair Manual 1992-1997:Including S4, S6 ... Dec 31, 1996 — Every manual is complete with all
factory specifications and tolerances. Show more. 3854 pages ... 1992-1997 Audi 100 A6 S4 S6 Quattro Service ... 1992-1997
Audi 100 A6 S4 S6 Quattro Service Repair Manual 1993 1994 1995 1996 ; Quantity. 1 available ; Item Number.
374788484717 ; Accurate description. 4.8. Get the Best Priced Audi A6 Quattro Repair Manual The Audi A6 Quattro Repair
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Manual can help lower repair costs by teaching you how to fix a vehicle without an expert. Audi A6 (C5) Service Manual:
1998, 1999 Audi 100, A6 : Official Factory Repair Manual 1992-1997:Including S4, S6, Quattro and Wagon Models (3 volume
set). Audi of America. Out of Stock. 1992-1997 Audi 100 S4 A6 S6 2.8L V6 Service ... 1992-1997 Audi 100 S4 A6 S6 2.8L V6
Service Repair Manual 1993 1994 1995 1996 ; Quantity. 1 available ; Item Number. 253308373969 ; Accurate description.
4.8. Download - Bentley Publishers Jan 12, 2015 — Turn your PDF publications into a flip-book with our unique Google
optimized e-Paper software. ... Manual: 1997–2002. An M62 eight cylinder engine ... Mintek Portable Dvd Player User
Manuals Download Download 1 Mintek Portable Dvd Player PDF manuals. User manuals, Mintek Portable Dvd Player
Operating guides and Service manuals. Mintek MDP-1010 10.2-Inch Widescreen Portable DVD ... Mintek MDP-1010 10.2-
Inch Widescreen Portable DVD Player. Mintek MDP-1010. Products Feature 1. Portable DVD player with 10.2-inch
widescreen ... Customer reviews: Mintek 10.2&#34; Portable DVD Player Find helpful customer reviews and review ratings
for Mintek 10.2" Portable DVD Player - MDP1010 at Amazon.com. Read honest and unbiased product reviews from ... I need
a battery replacement for a mintek MDP dvd player. Mar 29, 2021 — I need an RB-Li 27 battery for my mintek 1010 dvd
player. Can find one online. Can i use one for another early model?ie. ...Can't find one. Mintek DVD Player Product Support |
ManualsOnline.com TV and television manuals and free pdf instructions. Find the user manual you need for your TV and
more at ManualsOnline. Portable DVD Player Product Support | ManualsOnline.com Media manuals and free pdf instructions.
Find the portable media user manual you need at ManualsOnline. List of mintek dvd players, user reviews, editorial ... List of
mintek dvd players, user reviews, editorial reviews, mintek dvd players deals, used mintek dvd players - audioreview.com.
Need manual for mintek dvd-5830 SOURCE: I need an owners manual. Check here and go to the "User Guides" tab.
http://support.acer.com/us/en/product/default.aspx?tab=1&modelId=3637. Mintek MDP-1010 Portable MPEG4 DVD Player
W Buy Mintek MDP-1010 Portable MPEG4 DVD Player W/ 10.2" 16:9 LCD with fast shipping and top-rated customer service.
Newegg shopping upgraded ™ UpBright AC/DC Adapter Commpatible with Mintek MDP ... Product detailsProduct details ·
World Wide Input Voltage 100-240VAC 50/60Hz. · UpBright AC/DC Adapter Commpatible with Mintek MDP-1010 MDP-1030
MPD-1050 MDP-1060 ...


